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Simple Letter or an Attention-Grabbing Advertisement?


Sitting at a table in a coffee shop, I noticed a napkin in front of me.  I started doodling and sketching random objects and letters on it.  An “M” crossed my mind so I drew it, but a little smoother and rounder than usual.  A man looking over my shoulder smiled at me and introduced himself.  Soon enough I became a billionaire for selling him my simple yellow “M.”  Graphic Design is all about designs of pictures and letters used as advertisement.  People can easily advertise with simple designs.  Attaining a profitable career in Graphic Design Advertisement requires a strong understanding of technology, as well as a creative, persuasive personality, and the ability to attend the Cleveland Institute of Art which offers needed financial aid.

Using technology to make posters, ads, album covers, logos, and graphic T-shirts are all examples of visual communication which is referred to as Graphic Design (Poggenpohl).  Furthermore, advertisements can be anywhere in magazines, on a website, on billboards, in commercials, in newspapers, and in many other places (“Advertising”).   These mix well because Graphic Design uses machinery to create neater, more professional work that is needed for the advertisements.

The environment can affect art in numerous ways.  At the end of the modernism era, “Pop Art” spread widely and quickly.  This was an amusing style of art but was very important during the period (“After Modernism”).  Art was not always about gaining profit.  For example, many organizations during this period were about social awareness, not advertisement (“Advertising”).  In fact, there are still organizations today that are non-profit and regard social awareness such as the “Live Above the Influence” association.  Posters are also affected by the surrounding environment of the world.  Graphic Design is used to make political election posters, social awareness posters, educational posters, etc.  During WWI and II, posters advertised living conditions that women should follow (staying home with the family during WWI and going to work in factories during WWII) (“History of Posters”).  Because of surroundings, the type of art does not matter because it is always changing and evolving into something else.

Advertising has advanced a great deal since it was initially established all the way back in the 18th century.  The very first advertisement was announced in the Boston News Letter by a business looking for a buyer in 1704 (Advertising Age).  Something common people find so annoying and wasteful, was actually brought up by one of the world’s most famous originators, Ben Franklin.  Discovering electricity was not even thought of when the first advertisement was produced!  The Advertising Age, an online timeline of advertisement history, stated that in 1729, Ben Franklin published pages of “new advertisements” in the Gazette in Philadelphia and the first Advertising Agency was opened by Volney Palmer in Philadelphia.  Furthermore, in 1880, John Wanamaker was the first retailer to hire a full-time advertising copywriter (Advertising Age).  It surely has progressed, but advertising is a very old idea.

Various machines changed over time but the person who basically started it all was Johann Gutenberg.  From Germany, he was the inventor of the “modular moveable type system” (“15th C. Seeking”).  During this period of time in Europe, everyone was involved with the church.  According to “15th C. Seeking,” Johann was famous for his bibles and liturgical scripts.  He tried keeping his press a secret but soon enough, they were all over Europe (“15th C. Seeking”).  Many people looked into his printing presses and created more, complex machines (leading up to typewriters, and computer keyboards.)  If it were not for him and his followers, then we may not even have keyboards today.

Acknowledged by designhistory.org, “Renaissance artists applied a mathematically analytical approach to all media, including letterforms.”  Shapes were often used as bases for the letters that were being created or modified for a certain font.  The intellectual designers that thought of all this were called humanists.  According to “15th C. Italy” on designhistory.org, Graphic Designers should be grateful for the humanists because they were so interested in discovering and analyzing new scripts.   These clever people soon started to emigrate out of Europe, across the seas, to the newly founded land, America.  The humanists were familiar with psychology, literature, and fine art, which is necessary for Graphic Design (“The American Art Director”).  They brought up the idea to persuade clients in America with smaller copies rather than huge literal descriptions which was supported in early advertisement (“The American Art Director”).  Some popular styles of font settings that we use today were created back in the 15th Century.  In 1501, first called Aldinian, later became known as Italic, for Italian, Niccolò de' Niccoli’s cursive handwriting became popular (“15th C. Italy”).  Bartolommeo Sanvito started a trend for titles by adding unique, colored and bold letters for titles in his writing passages (“15th C. Italy”).  Renaissance artists moved America forward and helped the ideas for Graphic Designing with their technology (presses) and philosophy (ideas of art and letterforms).

Possessing a solid grasp of technology is significant to a Graphic Design Advertisement occupation.  The role of the Graphic Designer was changed once “desktop publishing” was conventional (“The Computer Era”).  Everyone now had to adapt to digital technology.  The drawing talent of designers was not as important anymore (“The Computer Era”).  Designers were now responsible for typesetting, pre-press production, and many other technological advances (“The Computer Era”).  Upgrading skills was not all about a paper and pencil anymore.  Upgrading skills now regarded updating hardware and software at the clemency of the business the designer was supporting (“The Computer Era”).  Technology is extremely important when it comes to Graphic Design.  This is what makes everything so precise and professional.


One must be talented in the area of technology because it provides the ability to organize everything.  A sloppy billboard or an over-crowded magazine is very unappealing to me.  Organization is key and that is a quality that I am sure I hold because I am fond of coordinating, arranging, and sorting out designs.  Managing patterns, font styles, and colors is very important and noticing this arrangement is an artistic skill that is necessary for this career.  Controlling all of this artistic and technological balance is very important.  It is not all about technology or art; it is a mix between both.  Overall, technology is what gives people the facility to put items in a specific layout or composition.
Furthermore, creative and persuasive skills are a necessity for this career, if one wants to profit from it.  This is because it is all about advertisement and reaching out to an audience.  No one wants to buy something that is advertised in a dull and dreary fashion.  I personally am fond of advertisements that are fun and memorable; advertisements that stick in my mind.  In order to acquire a buyer, one must be artistic and convincing. 
I believe I am suitable for this profession because I am an inventive, imaginative, and artistic individual.  The “artistic” group was the group I scored highest in the “Interests to Explore Occupations” analysis.  Graphic Design is all about visual communication, and I scored highest in Arts and Communication for my “Career Cluster.”  All of my OCIS quizzes, surveys, etc, stated that I am artistic, proving I am suitable to be in this field.
Besides skills, in order to achieve my goal of being a valuable Graphic Design Advertiser, I will need to attend a credible college.  One I am very interested in is the Cleveland Institute of Art (CIA).  This college is admired for all of the famous, successful people who have attended it.  John Nottingham and John Spirk are two successful people from CIA.  They are influential to the world because they have had a great deal of training and education from CIA.  Inventing the Swiffer SweeperVac, and the Crest SpinBrush has been beneficial to both of these men (“Career Success”).  Valerie Mayen has made a pleasant profit with her education from CIA as well.  After graduating, she started her own fashion label named Yellowcake (“Career Success”).  She was also selected to be on Project Runway, Season 8, in 2005.  Another impressive graduate is Marc Brown.  Telling bedtime stories to his son, Tolon, turned him into one of the most prosperous people from the Institute (“Career Success”).  All of his Arthur books were developed from the stories.  Colleges are full of potentially famous people, but CIA has taken former students’ potential fame, to actual fame.
There are other colleges besides CIA that I have been interested in, yet they do not measure up to my expectations.  Columbus College of Art and Design (CCAD) is another pick for me.  Graphic Design is the major that would suit me in this college.  To apply to CCAD, one must hold a minimum GPA of 2.0, submit a portfolio of 10-15 pieces of art, letters of recommendation, a 500 word essay, send transcripts, and send SAT and ACT scores (“Admissions”).  The major I would undertake in CIA is Communication Design (basically the same thing as Graphic Design).  To apply to CIA, most of the requirements are letters of recommendation, a portfolio of 12-20 pieces of art, a personal statement, transcripts and SAT or ACT scores (“Apply”).  CIA seems more suitable for me because it is closer to where I live at the moment, includes a campus that interests me, a career building center, and has better financial aid.  Overall, CIA matches best with my expectations and aspirations.

Several financial aid programs in the Institute are provided based upon certain criteria.  There are many awards but one specific is a Portfolio Award.  The portfolio talked about is the portfolio one submits to the college when they apply.  These awards are given to freshmen that have higher quality material in their portfolio (“Financial Aid”).   Awards range from $5,000 to full tuition to CIA each year.  There are also many various scholarships.  Students that have high academic records can receive a scholarship (“Financial Aid”).  Most students receive $2,000 for their scholarships.  Besides scholarships and such, student loans are available.  However, no more than $5,500 is granted in loans (“Financial Aid”).  Plenty more programs are available for students in need for financial aid.

Finally, if I really want to be a Graphic Design Advertiser, then I must obtain a comprehension of technology and mechanics, in addition to an original, persuasive mindset and personality, and the capability to attend the Cleveland Institute of Art which offers desirable, advantageous financial aid.  Graphic Design Advertisement requires many abilities and education to be successful.  Obviously, creating advertisements is not as easy as it sounds.  Over centuries, typing style has changed and so has the technology involved with it.  Using technology with ideas and imaginative thoughts of one’s own is important for the creation and distribution of the advertisements one creates.  Also, the right career path is necessary if one is willing to succeed in this profession.  Does anyone have an interest in taking a simple word or letter and transforming it into millions of dollars?  With the desire to hold this profession, in addition to these characteristics, skills, and form of education, I believe anyone can turn a simple idea of advertisement into millions of dollars.
